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SIIA Diamond, Gold & Silver Member News

SIIA Diamond, Gold, and Silver member companies are leaders in

the self-insurance/captive insurance marketplace. Provided below are
news highlights from these upgraded members. News items should

be submitted to membernews@siia.org. All submissions are subject

to editing for brevity. Information about upgraded memberships can

be accessed online at www.siia.org. For immediate assistance, please
contact Jennifer lvy at jivy@siia.org. If you would like to learn more about
the benefits of SIIA’s premium memberships, please contact Jennifer lvy
at jivy@siia.org.
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Teladoc.

HEALTH

When a fever disrupts a daily routine or
the results of a routine test disrupt your
everything, we're here to help.

From episodic ililnesses to the most complex and costly medical conditions,
Teladoc Health is transforming how people access healthcare.

In 2002, we set out to find a better way to connect doctors and patients. Today, we are the world'’s
largest and most trusted provider of virtual care services. With an award-winning user experience
and scalable technology platform, Teladoc Health provides access to high-quality care for
millions of people around the globe.

TeladocHealth.com | 1-844-798-3810

313621825 | 01302019 © 2019 Teladoc Health, Inc. All rights reserved.
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DIAMOND MEMBERS another 1,000 groups with organ transplant insurance. By listening to the demands
of the market, TMHCC has developed exceptional products, unparalleled resources

JAY RITCHIE NAMED and value-added services that set it apart in the industry.

PRESIDENT OF TOKIO MARINE

HCC - STOP LOSS GROUP Mr. Ritchie stated, | dM 8XCited t0 assume this position within

HOUSTON -- Tokio Marine HCC our organization as we strive to deliver even greater value

announced that Jay Ritchie, Executive

Vice President and Chief Operating to self-funded employers and our producers. Our market

Officer of Tokio Marine HCC = Stop Loss  pntinygs to evolve with new challenges, and we see great
Group (TMHCC - Stop Loss Group), has

been promoted to President, effectve  OPPOTTUNItY t0 continue to build on our capabilities and cost
August 1, 2019, succeeding Daniel . ) ) "
Strusz who will continue to seme the  MANAgeMent solutions for our clients and their members.

division as Chairman. . .
About Tokio Marine HCC

Susan Rivera, Chief Executive Officer

of Tokio Marine HCC, congratulated Mr.
Ritchie and commented, ‘Jay has been
an employee of TMHCC for the past 23
years, has served in various management

Tokio Marine HCC is the marketing name used to describe the affiliated
companies under the common ownership of HCC Insurance Holdings, Inc., a
Delaware incorporated insurance holding company. Headquartered in Houston,

Texas, Tokio Marine HCC is a leading specialty insurance group with offices in the
United States, the United Kingdom and Continental Europe. Tokio Marine HCC's
major domestic insurance companies have financial strength ratings of “AA- (Very
Strong)” from S&P Global Ratings, “A++ (Superior)” from A.M. Best, and “AA-

(Very Strong)” from Fitch Ratings; its major international insurance companies

positions and has been instrumental in
the success of the organization, including
the stop loss captive business and Taft
Hartley self-funded plans. He has also
been very involved in the industry,
serving the Self-Insurance Institute
of America (SIIA) as Chairman

of the Government Relations
Committee, as well as Chairman of
the Self Insurance Political Action
Committee, before becoming
Chairman of the Board in 2017"

Mr. Strusz added, ‘I look forward to
continuing to work with Jay as we
strategically grow our stop loss and
organ transplant blocks of business.
| am also excited to work with Jay
and our partner firms as we find
solutions for employer groups in the
self-funded industry”

Today, TMHCC covers over 3,000
self-funded employers and union

plans for medical stop loss and
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STOP LOSS

LIMITED BENEFIT HEALTH PLANS

SHORT TERM MEDICAL

MEDICARE SUPPLEMENT

LIFE

DENTAL

SHORT TERM DISABILITY

LONG TERM DISABILITY

VISION

CRITICAL ILLNESS

At Companion Life, you can count on teamwork with individual

attention. That’s a real advantage. We anticipate trends, identify
opportunities, but, most importantly - we listen to you. We

brainstorm with our partners.

Together, we create products and solutions or carve out new

distribution channels to get an early foothold in the market.
We focus on relationships and listening. Together, we’ll go places.

Call us. Let’s let our ideas take flight.

@
Companion Life

800-753-0404

Rated A+ by A.M. Best Company. Rating as of December 18, 2018. For the latest rating, visit ambest.com
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have financial strength ratings of
“AA- (Very Strong)” from S&P Global
Ratings.

Tokio Marine HCC is a member of
the Tokio Marine Group, a premier
global company founded in 1879 with
a market capitalization of $34 billion
as of December 31, 2018. Visit www.
tokiomarinehcc.com.

About Tokio Marine HCC - Stop Loss
Group

Tokio Marine HCC - Stop Loss Group
is the marketing name used to de-
scribe the medical stop loss and organ
transplant-related insurance operations
of Tokio Marine HCC through its wholly
owned subsidiary HCC Life Insurance
Company (HCC Life). HCC Life is a
leading provider of medical stop- loss

with RMT

insurance through brokers, consultants and third party administrators. The Compa-
ny has financial strength ratings of “AA- (Very Strong)” from S&P Global Ratings,
“A++ (Superior)” from A.M. Best, and “AA- (Very Strong)” from Fitch Ratings.
HCC Life is backed by the financial strength of its parent company, HCC Insur-
ance Holdings, Inc. Visit www.tokiomarinehcc.coml/life.

GOLD MEMBERS

AMERICAN FIDELITY NAMED ONE OF PEOPLE'S 50 COMPANIES
THAT CARE

Oklahoma City, OK — PEOPLE magazine and Great Place to Work selected American
Fidelity as one of their 2019 50 Companies That Care.

“Our Customers are the backbone of our communities — educators, police, firefight-
ers, municipal workers, healthcare providers — and they inspire us to give back,’ said
American Fidelity President and COO Jeanette Rice. “Whether it's donating blood,
tutoring at a local school, serving as a Pacesetter for the United Way campaign or
volunteering at a local food bank, our Colleagues are always willing to help their com-
munities. We're a company that cares because our Colleagues care!

Transform the

Stop-Loss

healthcare workflow...

Ringmaster Technologies is a cloud-based healthcare solutions provider created
to simplify and enhance administrative processes.

Ef_:‘?\j Smart-LinQ
- Spec and Aggregate Reporting
- Trigger Diagnosis Notifications
» Track Domestic Spend vs Savings

{fg}:T Quote-LinQ
« Quoting Process & Dashboard
- Real-Time Notifications
- Repository for Contract Details

Visit ringmastertech.com to learn
how RMT can help your workflows work smarter.

(%) Ringmaster
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To celebrate making the list, American Fidelity is rolling out a new volunteer grant e  Colleagues receive 20 hours paid

program for its Colleagues and has special volunteer activities planned for Col- volunteer time annually.
leagues.
*  AF has hosted more than 100 blood

Along with an existing match for Colleagues’ donations to eligible charitable organi- drives and supports the American
zations, the new program will offer monetary donations to match the time Colleagues Red Cross.
spend volunteering for eligible charitable organizations and Colleagues serving on
non-profit boards can also receive donations for their organization. *  Through a partnership with KFOR

Channel 4, American Fidelity helps
Here are just a few of the other ways American Fidelity cares for the community: provide weather curriculum that

teachers can use in the classroom.
In addition, meteorologists from the
station take Weatherschool live to

*  American Fidelity sponsors campaigns for the United Way, Allied Arts and Re-
gional Food Bank of Oklahoma annually, in addition to monthly charity days for
organizations nominated by Colleagues. The Company also supports schools and

visit about 20 schools per year.
charities in the communities where they do business.

e Through the AF Teacher Fellowship

e AF sponsors the NBA Oklahoma City Thunder’s literacy programs including the STEM teachers work in American

Rolling Thunder Book Bus, Teacher of the Game, Read to Achieve Reading Tim-
eouts and the Reading Challenge. Since its debut in 2007, the Rolling Thunder

Book Bus has distributed nearly 170,000 books and visited about 2,000 schools
and day care groups.

Fidelity's software development, en-
terprise information management or
technical infrastructure areas for the
summer. They will take this experi-

A\
CaptiveOne - |

ADVISORS™ )

A BODYGUARD FOR YOUR BUSINESS.

@ ’ FOR MORE INFORMATION VISIT CAPTIVEONE.COM
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ence back to the classroom to help students learn about and prepare for careers
in technology. Plus, they received a $2,000 stipend to use for their classrooms
upon completion of the program.

. Colleagues can help each other through a Colleague Relief Fund, which
provides assistance to Colleagues going through unexpected events

Published by PEOPLE, the Companies that Care list highlights the top US companies
that have succeeded in business while also demonstrating outstanding respect, care
and concern for their employees, their communities and the environment.

PEOPLE magazine teamed up with Great Place to Work® to produce the ranking
using the workplace analytic firm's extensive database and inside knowledge of out-
standing workplaces around the globe.

Rankings are based on surveys representing over 4.5 million employees’ experiences
of how their workplaces have made a difference in their lives and in their communi-
ties.

Rankings also reflect Great Place to Work's assessment of the generosity of each
organization’s benefits, philanthropic and community support, with particular focus on
activities occurring in the last year.

About American Fidelity

American Fidelity Assurance Company has served the employer stop loss market
for more than 25 years under the stable ownership of the Cameron family. More
information can be found at americanfidelity.com/stoploss.

American Fidelity has earned an “A+" (Superior) from the A.M. Best Company
since 1982. One of the nation’s leading insurance company rating services, A.M.
Best conducts a strict review process for financial stability every year.

American Fidelity has been recognized as one of the “100 Best Companies to
Work for in America” by global research and consulting firm Great Place to Work®

and Fortune Magazine 11 times.

The Company was also selected for several other lists by Fortune, including: Best
Workplaces for Millennials, Best Workplaces in Finance and Insurance, Best
Companies for Giving Back, Best Workplaces for Women, Best Workplaces for
Diversity and the Human Capital 30: Companies that Put Employees Front and

Center.

HEALTH PLANS, INC. (HPD
NAMES DREW ROZMIAREK AS
SVP OF NATIONAL SALES

Fueled by explosive national growth,
HPI has tapped Drew Rozmiarek to be
their senior vice president of national
sales and emerging markets. Drew will
oversee HPI's sales team outside of
New England to magnify their national
sales presence and market development
across the country.

He brings 20 years of experience in
the self-funded health plan industry
and extensive knowledge of employee
benefit captives, value-based pricing,
new product development and strategic
initiative development.

1]
HPIl is a team of forward-thinking

entrepreneurs rooted in 35 years of TPA
experience, said Deb Hodges, president
and CEO of HPI. "The addition of Drew
to our team will further accelerate our
ability to bring HPI's creative approach
and self-funding best practices to
companies across the country’

Most recently, Drew served as the
director of sales and specialty services
at Cypress Benefit Administrators and
led the TPA's self-funded emerging
markets and new product development
in the Western U.S. Previously, he served
as regional vice president at A&G
Healthcare Services.
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REFERENCE-BASED
PRICING

DONE

WE HAVE THE EXPERTISE EXPERIENCE AND BULLDOG
TENACITY TO DO THE JOB AND DO IT RIGHT

No two groups are exactly alike and no one Reference Based Pricing program design is right for them all.
That's why HHC Group starts by learning each group’s objectives and constraints. Then we help design
and implement the right Reference Based Pricing program for them.

Some want pre-cert and concierge services. Others want just claims repricing or repricing, provider appeal
support and patient advocacy. Some want customized models and some provider contracting. We have the
experience and expertise to help the group design and deliver the RBP program that’s just right for you.

CONTACT US 3ts2orezemtes 58

Claims Negotiation & Repricing | Claims Editing | Medical Bill Review (Audit) | Reference-Based Pricing
DRG Validation | Utilization Reviews and Independent Reviews | Independent Medical Examinations

= H.H.C. Group

Health Insurance Consultants ™
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“By joining HPI, | have an amazing opportunity to create health plan management
solutions that this industry is craving,” Rozmiarek said. “I've spent my entire career in
the self-funded benefit space. Throughout, I've been a big proponent of plan evolution,
and the key role that a TPA plays in that evolution, as a vital component to a plan’s
success. | am honored and excited about the opportunity to drive HPI's national

expansion and facilitate evolution and success across the country!

About HPI

Health Plans, Inc. (HPI) is one of the largest administrators of employee health
benefit plans and population health management services in the country. Founded
in 1981, we share our expertise, innovation and proven, cost-saving solutions

with partially self-funded employers to solve their unique health and benefit
challenges. It is our flexible approach, entrepreneurial spirit and commitment to
quality, technology, and service that enable us to deliver premium value to our
customers. HPI is a Harvard Pilgrim company. Contact Su Doyle, Director of
Strategic Marketing, at 508-475-6103, sdoyle @healthplansinc.com and visit www.
HealthPlansInc.com.

NOVA HEALTHCARE
ADMINISTRATORS CONTINUES
NATIONWIDE GROWTH
ATTRACTING INNOVATIVE
CLIENTS AND BOOSTING
LOCAL HIRING

AMHERST, NY -- Nova Healthcare
Administrators has grown its medical
membership base from 11,000 in 2011
to 122,000 to date in 2019. Due to
the company’s rapid growth, company
leaders filled 38 new jobs in 2018,
expect to add up to 20 additional new
employees in the remaining months of
2019 and 50 more new jobs over the
next three years, to supplement the
current workforce of more than 200.

HOW CAN MODERN SOLUTIONS PAVE
A NEW PATH TO HEALTH CARE?

© 2019 OPTUM, INC. ALL RIGHTS RESERVED.

Ay,
A
A N

*S§ oPTUM

HOW WELL GETS DONE
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Beyond traditional medical administrative
services, Nova supports plans leveraging
in-house medical management, HSA,
FSA and HRA products. Nova also
provides a variety of private-labeled
administrative solutions, COBRA, vision,
and reimbursement account services to
clients, with membership spanning 37
states.

Nova's innovative approach to managing
self-funded medical plans continues to
attract clients, growing from 15 clients in
2011 to 130 in 2019, creating 166 jobs
over the last eight years.

“In today’s health care environment,
it's vital for employers to maximize the
value of their health care spend,’ noted
Jamie Farrell, Director, Health Plan
Performance Management. “Taking a

ﬂlﬁ
Proud 2018

Diamond Members
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customized approach to trend management, and a thoughtful, proactive approach to
plan management, results in improved health outcomes and reduced costs, which
benefits plan sponsors, their members, and their families!

Nova's ability to attract the attention of prospects comes as the result of years of
work to hone an approach that maximizes plan data, engages in client partnerships,
and delivers results.

Recognized as one of Modern Healthcare's Best Places to Work in Healthcare 2019
and Best Companies to Work for in New York, Nova focuses on creating a work
environment that supports associates and provides opportunities for growth within
the company.

“In creating an environment where associates can grow in their role and within the
company across departments, we increase opportunities to attract and retain talent.
This translates to associates who become invested in our business and our clients
and our shared success, added Farrell”

Nova is URAC accredited for Health Utilization Management and Case Management.
URAC is the independent leader in promoting healthcare quality through accredita-

tion, certification and measurement.

Dialysis costs
aren't inevitable.

They're avoidable.

Our services include:
Data Analysis and Risk Prediction

Chronic Kidney Disease and
Diabetes Management

Dialysis Cost Containment

Learn more at renalogic.com

renalogic
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By achieving this status, Nova has demonstrated a comprehensive commitment

to quality care, improved processes and better patient outcomes. In recognition of
their commitment to quality Nova was awarded the Certificate of Validation by Care
Innovations™ Validation Institute, whose goal is to evaluate organizations performing
population health management.

This nationally recognized certificate is only awarded to organizations that compete
on the basis of integrity and proven performance.

Additionally, Nova was recently selected as the winner in the Population Health
Management/Patient Engagement Solutions category for Health Plan Performance
Management by the Fierce Innovation Awards: Healthcare Edition for their work
throughout 2018.

Nova was also recognized as Best in Show for the fiercest engagement solution

for Health Plan Performance Management. A panel of judges from the nation’s

top health care systems, medical practices and accountable care organizations
(ACOs) awarded companies based on their potential for cost savings, increased plan
participant engagement or overall industry innovation.

Nova's commitment to clients and associates creates an environment where engaged
employees provide creative, innovative solutions to meet the unique needs of a
diverse and ever-growing client base.

About Nova

Headquartered in Buffalo, NY, Nova is a wholly-owned affiliate of Independent
Health. Evolving over the last 30 years, Nova aims to manage trend to reduce
health care spend and improve health plan performance. Nova works with flexibility
to provide clients the solutions they need in the way they need them including
medical, dental, vision, COBRA, reimbursement account administration, and
private-labeled partnerships. Nova provides clients with flexible plan design,
national network solutions, customized trend management strategies and
personalized service. Visit www.novahealthcare.com.

DW. VAN DYKE MEDICAL STOP LOSS INDUSTRY TARGET LOSS
RATIO SURVEY PROGRESS UPDATE

Michelle Marzella, Vice President at D.W. Van Dyke & Co, Inc., announced that
questionnaires had been sent inviting Stop Loss Carriers and MGU'’s to participate in
D.W. Van Dyke & Co,, Inc's Medical Stop Loss Industry Target Loss Ratio Survey.

DWVD anticipates strong participation as survey results should be a strong indicator
of Industry loss ratio’s relative to pricing expectations over the most recent “complete”

January periods (15,16,17,18). DWVD’s
most recent January 2019 Persistency
and New Business surveys had 34
participants (MGU's and Direct carriers)
exceeding $8.5 Billion of Annualized
Stop Loss premiums.

All Stop Loss organizations (Carrier
and MGU) are welcome and invited

to participate. As always, strict
confidentiality applies to all participant
survey information/data with all results
presented in a blended/aggregate
format. Those interested in participating
should contact Joe Sabol at jsabol@
dwvd.com, Chris Koehler at ckoehler@
dwvd.com or Michelle Marzella at

mmarzella@dwvd.com.

About D.W. Van Dyke & Company

Founded in 1978, DWVD provides
intermediary and advisory support for
reinsurance placements, distribution,
product development consulting and
direct brokering services on behalf

of institutional clients. DWVD works
throughout the Life, Accident & Health
space, most prominently in the stop
loss business. DWVD's customers and
markets include Insurance Companies,
Reinsurers, TPAs, MEWAs, Cooper-
atives, MGAs, distribution companies
and others. Contact Walt Roland at
wroland@dwvd.com and visit www.

dwvd.com. m
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ARE YOU GETTING THE MOST FROM YOUR PHARMACY NETWORK?

There is no mystery around what
plan sponsors are looking for in
their health coverage: Outrage from
the public, politicians and media
has made it abundantly clear that
cutting costs is a priority for both
members and payers. And, most
recently, drug costs have been
front and center.

In fact, in a recent survey
performed by TechValidate: 90% of
human resource professionals and
company executives indicated that
reducing spend was important for
an effective PBM plan and 88%
stated that maximizing rebates and
pharmacy discounts was an
important PBM characteristic.
Further, an overwhelming 95% said
it was important for their provider to
reduce overall out-of-pocket
expenses for their members.

And while the debate around how
to cut list prices of drugs continues,
there are two commonly used
approaches when negotiating
discounts on behalf of plan
sponsors: Restricted Formularies
and Restricted Networks.

Restricting formularies involves
direct negotiation with drug
manufacturers and agreeing to
classify specific drug(s) as preferred
on the drug list in exchange for
higher guaranteed rebates.
Well-constructed lists ensure that
members have access to the drug
classes they need with a primary
emphasis on efficacy and safety -
members may, however, not have
access to the specific drug
recommended by their doctor or
the drug they've been taking prior
to being moved to the new list.

Find out more at: www.scriptcare.com || 800.880.9902 || customerservice@scriptcare.com

Changing drugs is often as easy as
contacting your prescriber (or, in
many cases, having your pharmacy or
PBM contact them) to prescribe a
preferred alternative. But, without
proper member education, it can also
lead to missed doses or new side
effects as the preferred options are
explored.

A second option is for plan sponsors
to remove certain pharmacies -
typically a single, nation-wide chain -
from the network. The remaining
pharmacies offer discounts on all
drugs for increased in-store
patronage. While members need to
locate included providers and move
their prescriptions to another
pharmacy (typically with assistance
from participating pharmacies and/or
their PBM) the change is made within
hours or less (instead of days that
can accompany contacting a
prescriber) and members can
continue on their existing drug
regimen.

With more pharmacies in the country
than there are locations for the top
eight fast food franchises (including
McDonalds, Burger King, Wendy's
and Taco Bell) - it is unlikely that the
removal of one chain eliminates
convenient access to a participating
pharmacy during members’
commutes and daily errands.

And for those rare instanced where
the network doesn’t meet the needs
of a member, mail order options
actually optimize cost savings and
convenience for the plan.

A Script Care Article

The issue may be that, in the same
group of HR professionals
discussed above, 93% also want
exhaustive coverage for members.
Unfortunately, the strategies that
achieve the drastic savings that
most plan sponsors require also
include some level of disruption.
And, based on the three quarters of
surveyed individuals who have
implemented a restricted or closed
formulary, this is an understandable
trade-off.

However, if, as our research
indicates, member disruption is an
important factor when considering
cost containment initiatives, why
have only 16% of these same plans
implemented a restricted network?
While restricted formularies are a
highly-effective and popular
approach when establishing new
strategies to cut costs, there is
always the possibility of confusion
and therapy disruption when
members change prescriptions.

With a restricted network, members
can easily locate a new provider at
their favorite grocery store, during
their commute to work or around
the corner from their bank. And
network pharmacies are typically
happy to assist in the process of
prescription transfer. In the end,
savings can be a achieved
without any disruption to the
prescribed therapy.

“SGRIPIJIGARE

-~ - -

Contact Script Care today to find out how our customizable Select and

Select Plus networks offer an additional level of cost containment while

limiting member disruption.




YOU CAN MAKE A LOT OF PROGRESS

Oftentimes, your constantly growing daily to-do list leaves less and less time to focus on
the big-picture, long-term projects like cutting costs. As your PBM partner, your Script
Care team of account managers and clinical professionals takes on the reporting and
analysis needed to make the well-thought-out decisions that will truly impact the
expenses associated with plan administration. And with our commitment to
transparency, customized plan designs and client satisfaction, you'll be confident that
any recommendation we make will have your best interests at heart.

@ SCRIPT CARE

Your Prescription for Excellence in Pharmacy Benefits Management

Find out more at: www.scriptcare.com || 800.880.9902 || customerservice@scriptcare.com




* Delaware takes captive insurance company licensing to a new level that
Speeds to Market the licensing process.

* Delaware is the first in the nation to electronically offer a conditional certificate
of authority as part of the general application.

* Delaware’s conditional certificate of authority means receiving a license to
conduct insurance business the same day of submitting the application
to do business.

STEVE KINION, DIRECTOR

Bureau of Captive &

BUREAU OF CAPTIVE & FINANCIAL INSURANCE PRODUCTS
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BOARD OF DIRECTORS &

COMMITTEE CHAIR ROSTER

CHAIRMAN OF THE
BOARD*

Adam Russo

Chief Executive Officer
The Phia Group, LLC
Braintree, MA

PRESIDENT/CEO
Mike Ferguson

SIA

Simpsonville, SC

CHAIRMAN ELECT*

David Wilson

President

Windsor Strategy Partners, LLC
Princeton, NJ

TREASURER AND
CORPORATE SECRETARY*
Gerald Gates

President

Stop Loss Insurance Services -
AmWins

Worcester, MA

“Also serves as Director

SIEF BOARD OF
DIRECTORS

Nigel Wallbank
Chairman

Heidi Leenay
President

Freda Bacon
Director

Les Boughner
Director

Alex Giordano
Director

DIRECTORS

Kari L. Niblack, JD, SPHR
CEO

ACS Benefit Services
Winston-Salem

Mary Catherine Person
President

HealthSCOPE Benefits, Inc.
Little Rock, AR

Kevin Seelman

Senior Vice President

Lockton Dunning Benefit Company-
Dallas, TX

Jeffrey K. Simpson

Partner

Womble Bond Dickinson (US) LLP
Wilmington, DE

Robert Tierney
President

StarLine

East Falmouth, MA

Peter Robinson
Managing Principal
Integro Re

San Francisco, CA

COMMITTEE CHAIRS

CAPTIVE INSURANCE COMMITTEE
John R. Capasso, CPA, CGMA, PFS
President & CEO

Captive Planning Associates, LLC
Medford, NJ

GOVERNMENT RELATIONS
COMMITTEE

Steven B. Suter

President & CEO

Healthcare Management Admtrs,, Inc.
Bellevue, WA

CHAIR, INTERNATIONAL COMMITTEE
Liz D. Mariner Ford

Senior Vice President

Re-Solutions, a Risk Strategies Company
Minneapolis, MN

CHAIR, SIIA FUTURE LEADERS
COMMITTEE

Craig Clemente

Chief Operating Officer

Specialty Care Management
Lahaska, PA

CHAIR, TPA BEST PRACTICES
TASK FORCE

Ron Dewsnup

President

Allegiance Benefit Plan Management-
Missoula, MT

CHAIR, WORKERS COMP
COMMITTEE

Mike Zucco

Business Development
ATA Comp Fund
Montgomery, AL
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SIIA NEW MEMBERS

SEPTEMBER 2019

REGULAR CORPORATE MEMBERS

Lisa True

Cofounder and Co-CEO
Aither Health

Carrollton, TX

Sheryl Wainwright
President/CEQO

Aratai International, LLC
St. George, UT

Ben Gardner

SVP Sales and Marketing
Archway Health

Boston, MA

Sarah Hazel
Marketing Coordinator

Brady, Connolly & Masuda, PC.

Chicago, IL

Aaron Kessinger
President
CareValet
Tampa, FL

John Kirke

Executive Vice President
CClG

Greenwood Village, CO

Glenda Marple
President/CEO
CPM, Inc.
Topeka, KS

Justin Hajek
DialCare
Frisco, TX

David Goldfarb

President

DSG Benefits Group, LLC
Dallas, TX
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David Guttman
President

First Stop Health
Chicago, IL

Joanne Eason
Vice President -
Partner Relations
Five Wishes
Tallahassee, FL

Bret Brummitt
Advisor

Generous Benefits
Coppell, TX

James Patton
Partner
HealthVue360
Austin, TX

Dave Kazynski
President
HOMELINK
Waterloo, IA

Holly Taylor

Vice President &
General Manager
Keet Health
Austin, TX

Russell Carpel

CEO

LevelFunded Health
Weston, FL

William Jones
CEO
Paydhealth LLC
Plano, TX

Brittany Shaw

Firm Operations Manager
Rives & Associates, LLP
Lexington, NC

Vikki Columbus

Chief Pharmacy Officer
SGRX

Grosse Pointe Park, Ml

Evan Bruder
Sona Benefits
Asheville, NC

Arvind Ranganthan
President

Synthesis Healthcare
Services LLP
Chennai, Tamil Nadu

Dominic Hagger
President

Tatum Reinsurance
Intermediary, LLC
Red Bank, NJ

Norman Chandler
President
TaylorChandler
Montgomery, AL

Daniel Smith

President

Western Skies MGU, LLC
Las Vegas, NV

SILVER
CORPORATE
MEMBER

Matthew Lund
CEO/President

Fortune Management, Inc.
Seattle, WA

EMPLOYER
CORPORATE
MEMBER

Phillip Holowka
medTRANS Insuranace, Ltd
Pittsburgh, PA

AFFILIATE
MEMBER

Andrej Pantar
Director of Sales
Mikropis USA LLC
Rochester, MN



